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Campaign

Objective:

To create awareness about the launch of  limited edition gold coin by Augmont specially minted for the 

occasion of 75th Independence of india & further amplify the Shailesh Lodha’s Poetry video

Proposal:

HSM utilized its editorial strength and created some really exciting & engaging videos promoting the product 

& brand to further boost the reach & visibility through HSM Garv page
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Campaign Video Highlights

https://www.youtube.com/watch?v=D9odjxZe4TQ
https://www.youtube.com/watch?v=D9odjxZe4TQ


Campaign Video Highlights

https://www.facebook.com/NEWJGarv/videos/1416516535527344/
https://www.facebook.com/NEWJGarv/videos/1416516535527344/
https://www.facebook.com/NEWJGarv/videos/439363094900007/
https://www.facebook.com/NEWJGarv/videos/439363094900007/


Campaign Story Highlights


