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Campaign

Objective:

To promote Blue Energy Motors, manufacturer of LNG trucks & enhance their presence on social 
media.

Proposal:

HSM produced a corporate video for Blue Energy Motors, highlighting their crucial mission of 
decarbonizing the transportation industry. 

HSM's commitment to Blue Energy Motors extends to providing social media management services 
on LinkedIn strengthening the firm's online presence. 



Campaign Highlights - Corporate Film



Social Media Management

Platform: Formats :

Activity Details:

Video Post

Content 
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management Monthly Analysis 
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Campaign Highlights: SMM
LinkedIn Page :

LinkedIn Page for CEO 
Anirudh Bhuwalka



Key Performance Indicators:
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For LinkedIn Page :
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