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Campaign

Objective:

To amplify CRED's recent Ad with Neeraj Chopra as well as CRED's leaderboard
prices for using CRED Coins.

Proposal:

HSM helped with content creation and amplification for CRED on all channels of
HSM on Facebook & Instagram. 11 unique editorial stories about the Neeraj Chopra
Ad and Leaderboard prizes went live on the multilingual HSM channels to promote

and get the guaranteed views for the activity
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What Are The 5 Things That Golden Boy Neeraj Chopra And User- Friendly App CRED
Share In Common?
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Neeraj Chopra Shows Off His Acting Skills In The New CRED Advertisement

Source: CRED

Source: CRED

Know What Are The 5 Similarities Between Neeraj Chopra And CRED


https://www.facebook.com/FilmyNEWJ/videos/3008320949436276/
https://www.facebook.com/FilmyNEWJ/videos/3008320949436276/
https://www.facebook.com/NEWJplus/videos/388737616096337/
https://www.facebook.com/NEWJplus/videos/388737616096337/
https://www.facebook.com/watch/?v=552871535932826
https://www.facebook.com/watch/?v=552871535932826
https://fb.watch/d4K4w_XV26/
https://fb.watch/d4K4w_XV26/
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Here's How You Can Win Exciting Prizes Through CRED Everyday



https://www.facebook.com/GujaratiNEWJ/videos/370378691399843/
https://www.facebook.com/GujaratiNEWJ/videos/370378691399843/
https://www.facebook.com/MarathiNEWJ/videos/199788928804351/
https://www.facebook.com/MarathiNEWJ/videos/199788928804351/
https://www.instagram.com/p/CUhyrS7Kh2L/
https://www.instagram.com/p/CUhyrS7Kh2L/
https://www.facebook.com/MalayalamNEWJ/videos/896212021036641/
https://www.facebook.com/MalayalamNEWJ/videos/896212021036641/
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Campaign

Objective:

To create awareness about, the ease of using CRED’s Scan and Pay and it's

rewarding feature for every transaction made through it.

Proposal :

HSM created 3 unique editorial videos about the growth in the number of UPI
transactions in the past year and how CRED scan and pay could benefit the
customer by providing rewards for every transaction made also focusing on the
privacy and security of the user. We amplified the reach of the video by running it

on our other regional channels as well.
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https://www.facebook.com/NEWJplus/videos/1090219838294669
https://www.facebook.com/NEWJplus/videos/1090219838294669
https://business.facebook.com/NEWJplus/videos/1065157270858947/
https://business.facebook.com/NEWJplus/videos/1065157270858947/
https://business.facebook.com/NEWJplus/videos/615031213415060/
https://business.facebook.com/NEWJplus/videos/615031213415060/
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