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> NCDEX Campaign Details
Objective:

Commodity Trading being a complex subject to understand, NCDEX wanted to spread
awareness about the different topics that falls under the umbrella commodity trading
and help their target audience make aware of the trading avenues.

Proposal:

HSM helped NCDEX with a series of DVCs highlighting various avenues of commodity
trading.

HSM created 6 highly engaging & information driven videos which directly caters to
NCDEX's target audience and further helping them understand in depth about
commodity trading.
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Campaign Highlights

Trading in commodity Price Risk Management
derivatives

What is Dabba Trading?


https://www.facebook.com/TrustNCDEX/videos/674250554073448/
https://www.facebook.com/TrustNCDEX/videos/674250554073448/
https://www.facebook.com/TrustNCDEX/videos/503456131638366/
https://www.facebook.com/TrustNCDEX/videos/503456131638366/
https://www.facebook.com/TrustNCDEX/videos/429038539417707/
https://www.facebook.com/TrustNCDEX/videos/429038539417707/
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& NCDEX Campaign Highlights

Know your rights in commodity trading


https://www.facebook.com/TrustNCDEX/videos/1859244034408024/
https://www.facebook.com/TrustNCDEX/videos/1859244034408024/
https://fb.watch/gPj2Tm2kbi/
https://fb.watch/gPj2Tm2kbi/
https://fb.watch/k_ADZlcrpk/
https://fb.watch/k_ADZlcrpk/
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Social Media Management
For
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> NCDEX Campaign Details
Objective:

Commodity Trading being a complex subject to understand, NCDEX wanted to spread
awareness about the different topics that falls under the umbrella commodity trading
and help their target audience make aware of the trading avenues.

Proposal:

HSM helped NCDEX with a series of DVCs highlighting various avenues of commodity
trading.

HSM created 6 highly engaging & information driven videos which directly caters to
NCDEX's target audience and further helping them understand in depth about
commodity trading.



HEADSH®T

Campaign Highlights

Trading in commodity Price Risk Management
derivatives

What is Dabba Trading?


https://www.facebook.com/TrustNCDEX/videos/674250554073448/
https://www.facebook.com/TrustNCDEX/videos/674250554073448/
https://www.facebook.com/TrustNCDEX/videos/503456131638366/
https://www.facebook.com/TrustNCDEX/videos/503456131638366/
https://www.facebook.com/TrustNCDEX/videos/429038539417707/
https://www.facebook.com/TrustNCDEX/videos/429038539417707/
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& NCDEX Campaign Highlights

Know your rights in commodity trading


https://www.facebook.com/TrustNCDEX/videos/1859244034408024/
https://www.facebook.com/TrustNCDEX/videos/1859244034408024/
https://fb.watch/gPj2Tm2kbi/
https://fb.watch/gPj2Tm2kbi/
https://fb.watch/k_ADZlcrpk/
https://fb.watch/k_ADZlcrpk/
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€ NCDEX 2.0 Campaign Details

Objective:

Given the knowledge about Commodity Trading, NCDEX aimed to raise awareness
regarding various aspects.. The goal was to educate the target audience on the diverse
topics encompassed by commodity trading and facilitate a deeper understanding of the
available trading avenues.

Proposal:

For our second campaign, HSM teamed up with NCDEX to create a bunch of videos
explaining different parts of commodity trading. We made four videos that were
interesting and gave useful information. HSM carefully made the content to connect
with the people NCDEX wanted to talk to. The goal was to help people really get what
commodity trading is all about, so everyone could learn more and know more.
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£ NCDEX Campaign Highlights

Buying in Fut'rs vs Buying in
Physical Markets

Basis Trading Part 1


https://youtu.be/g0WsfaoXH-0
https://youtu.be/X4mh9Xw0GZw
https://youtu.be/UxeMEr8-nW0

HEADSH®T

£ NCDEX Campaign Highlights

Basis Trading Part 2

Par spread trading karte kyv hal?

Spread Trading & its Types
Part 2


https://youtu.be/4RfJH4OmHgs
https://youtu.be/Dhm-IWWk_w4
https://youtu.be/XZAafeyHphI
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Media Coverage
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€ NCDEX Campaign 3.0 Details

Objective:

The objective of NCDEX was to create Investor Awareness during World Investor Week
and to educate and empower investors by promoting informed decision-making in the
commodity derivatives market. NCDEX aimed to enhance understanding of the
importance of risk management, financial literacy, and the dangers of fraudulent
schemes.

Proposal:

HSM helped NCDEX with a series of DVCs highlighting various Investor awareness
topics.

HSM created 4 highly engaging & information driven videos which directly caters to
NCDEX's target audience and further amplifying the same on HSM Plus.
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THE SMARTEST INVESTOR!

Quick Rich Scheme The Smartest Investor


https://www.facebook.com/NEWJplus/videos/2023672271397836/?rdid=jzaTMsoeagd6TnWz
https://www.facebook.com/NEWJplus/videos/2023672271397836/?rdid=jzaTMsoeagd6TnWz
https://www.facebook.com/share/v/gTYNNjst69ogUPF4/
https://www.facebook.com/share/v/gTYNNjst69ogUPF4/
https://www.facebook.com/share/v/gX9oY64KFV3m3WV1/
https://www.facebook.com/share/v/gX9oY64KFV3m3WV1/
https://www.facebook.com/NEWJplus/videos/1450920326296782/?rdid=SvHPraERdkH8vzhV
https://www.facebook.com/NEWJplus/videos/1450920326296782/?rdid=SvHPraERdkH8vzhV
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> NCDEX Campaign 4.0 Details HE AT

Objective:

The objective of NCDEX's campaign was to raise awareness about safe and informed
investing by addressing three critical challenges faced by today's investors: the
temptation of fraudulent quick-rich schemes, the dangers of blindly trusting unverified
investment tips, and the rising influence of misinformation on social media. By
highlighting these issues, the campaign aimed to promote financial literacy, encourage
responsible investing in the commodity derivatives market, and empower individuals to
make decisions based on verified and credible sources.

Proposal:

To bring these themes to life, HSM conceptualized and executed three highly engaging
Digital Video Commercials (DVCs) using relatable, humorous, and culturally iconic
references.

Each DVC was crafted to emotionally connect with NCDEX's target audience while
delivering a strong educational message:
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Campaign Highlights



http://www.youtube.com/watch?v=NhHUeYj6A0U
http://www.youtube.com/watch?v=NhHUeYj6A0U
http://www.youtube.com/watch?v=FL5h9JThh28
http://www.youtube.com/watch?v=FL5h9JThh28
http://www.youtube.com/watch?v=SIZq2DSDgXs
http://www.youtube.com/watch?v=SIZq2DSDgXs

