


OBJECTIVE: To promote “Reliance Digital’s 
AjioMania” Sale campaign

PROPOSAL:  HSM to post “Republic Day AjioMania 
Sale” campaign posts on its different channels to 
promote and maximise impressions and awareness 
about the AjioMania Sale

PLAN: 

Channels Days Total Expected Impressions

HSM Plus

2 2 MillionHSM English

HSM Filmy

Campaign



English HSM - Ad Unit Snap



English HSM - Performance



Filmy HSM - Ad Unit Snap



Filmy HSM - Performance



HSM Plus - Ad Unit Snap



HSM Plus - Performance



Campaign Summary

Expected 
Impressions

Delivered 
Impressions

Duration
(in days)

2M 10M 6M 2

Unique 
Reach


