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Overview
Objective:

Globocom, a value-added service provider in the telecom industry, aims to boost user 

engagement and improve overall experience within its ecosystem. They sought HSM's 

assistance in connecting telecom partners with subscribers interested in value-added 

services across various markets.

Proposal:

HSM is supporting Globocom with performance marketing services, focusing primarily 

on Meta and Google Ads. Our campaigns originally launched in 8 markets and are 

currently active in Sri Lanka and Iraq. Additionally, HSM is assisting Globocom in 

increasing subscriptions for their OTT platform "Tamasha Tv”.



Summary of Achievements

Sri Lanka  
iraq

Tamasha App

Campaigns

Total  ReachTotal Impressions Total Subscription

4 M+12 M+  17.5 K+

Total Platform Total  Conversions

2 270 K+

Total spends

1 crore +

Avg CPA

INR 40

Live Countries  



Total Platforms Total Pages  Formats

Reels Static
Hindi  HSM

Filmy  HSM

Marketing Landscape 

Kindly note - The above pages were used for Tamasha app installation,

 Other Markets
NEpal  
Qatar

Bahrain
Dubai

Saudi Arabia
South africa



Creatives of Iraq Campaign

Product: Web games  



Highlights of SL Campaign

Product: Web games & reels 



Highlights of Tamasha app Campaign

Product: Web series & Shows 


