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OVERVIEW

Objective:

Globocom, a value-added service provider in the telecom industry, aims to boost user
engagement and improve overall experience within its ecosystem. They sought HSM's
assistance in connecting telecom partners with subscribers interested in value-added
services across various markets.

Proposal:

HSM is supporting Globocom with performance marketing services, focusing primarily
on Meta and Google Ads. Our campaigns originally launched in 8 markets and are
currently active in Sri Lanka and Iraq. Additionally, HSM is assisting Globocom in

increasing subscriptions for their OTT platform "Tamasha Tv".
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HIGHLIGHTS OF TAMASHA APP CAMPAIGN
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